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ABSTRAK 
 
MUSTAFA ALIM. 2014. 8223108286. Pengaruh Kualitas Alat Peraga 
Sekolah Tingkat SMP Produksi CV. Porimedia Terhadap Kepuasan 
Konsumen (Di Kabuapten Ciamis). Program Studi DIII Pemasaran.Jurusan 
Manajemen. Fakultas Ekonomi. Universitas Negeri Jakarta. 
 
Karya ilmiah ini bertujuan untuk mengetahui bagaimana pengaruh kualitas 
alat peraga sekolah SMP terhadap kepuasan konsumen CV. Porimedia (di 
Kabupaten Ciamis) melalui dimensi-dimensi kualitas produk dan kepuasan 
konsumen serta melakukan penyebaran kuesioner kepada responden (sekolah-
sekolah tingkat SMP di kabupaten Ciamis). Metode yang digunakan dalam 
penelitian ini adalah analisis deskriptif. Dengan menggunakan pengumpulan data 
melalui studi pustaka, observasi,penyebaran kuesioner serta aplikasi program 
SPSS versi 22.0. 
Hasil penelitian membuktikan bahwa kualitas produk alat peraga Porimedia 
mendapat respon positif dari responden begitu pula dengan kepuasan konsumen 
respon sangat baik diungkapkan oleh responden melalui penyebaran kuesioner. 
Sehingga hal ini menjadi landasan bahwa kualitas produk alat peraga Porimedia 
memberikan kepuasan pembelajaran kepada konsumen. 
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ABSTRACT 
 
 
MUSTAFA ALIM. 2014. 8223108286. The Influence OfThe Quality Of 
Junior Level School Visual aid device Production CV. Porimedia Of 
Consumer Satisfaction (In Ciamis, Kabupaten). DIIIMarketing Study Program. 
Department Of Management. Faculty Of Economics. State University Of Jakarta. 
. 
 
This paper aims to find out  the influence of the quality of the visual aid 
device Junior School of consumer satisfaction CV. Porimedia (in Ciamis 
Regency) through the dimensions of product quality and customer satisfaction as 
well as do the dissemination of questionnaires to respondents (junior level schools 
in Ciamis). The methods used in this research is a descriptive analysis. By using 
the collection of data through observation, library studies, dissemination of the 
questionnaire as well as the application of the program SPSS version 22.0. 
Results of the study prove that product quality visual aid device Porimedia 
got positive response from respondents as well as the satisfaction of consumer 
response very well expressed by the respondents through the dissemination of the 
questionnaire. So it is becoming a cornerstone of that product quality visual aid 
device Porimedia learning satisfaction to consumers.  
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